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*NOTE: “Extrapolative forecasts use only the time series of the dependent variable. Explanatory forecasts go beyond extrapolative
by including causal factors thought to influence the dependent variable of interest.” Hanssens, Parsons, Schultz ibid

**NOTE: “Business forecasting takes place when it is possible to steer the business within the constraints of existing goals, scope and

structure of the business.” Morlidge and Player, ibid
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