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Response Curves for Each 
Marketing Vehicle 

The actual relationship contained in the database, quantifies 
the rate at which changes in support drive incremental 
volume. This relationship can be described a a “diminishing 
returns” function where incremental support drives less 
volume than support that came before it. 

TV Grps  

Inc
re

me
nta

l 
Vo

lum
e  

http://www.mma.com/

	Slide Number 1
	Slide Number 2
	Unique Models for Each Brand/Market
	Response Curves for Each Marketing Vehicle
	Response Curves for Each Marketing Vehicle
	Slide Number 6
	Budget Setting
	National vs. Local Budgets
	Local Market Selection
	Historic vs. Reallocated Schedule
	Allows for simulation of the impact of various marketing plans on sales
	Slide Number 12
	Slide Number 13
	Slide Number 14



